
ONLY LUNCH - Delivery between 
12.30am-2.30pm with 15min pre-organized 
time-slot on a specific target (employees having 
lunch at home or in the office).

USERS DO NOT CHOOSE - MAMMT decides 
what users eat, having economies of scale and a 
considerable cost reduction in food. 

BUNDLED DELIVERY - Not on-demand delivery 
but group pickups on geolocalized and 
pre-organized time-slot: reduced delivery cost & 
better relationships with riders.

THE ONLY FORMAT SUITABLE FOR LUNCH  - 
MAMMT is the quickly gaining market share, in 1 
year obtained almost 15% of lunch market of the 
biggest delivery platform competitor.

MENU’ MACHINE - matching algorithm which 
filters and assign available dishes with users 
preferences and dislikes. 

ROUTING ALGO - system which simulate all the 
possible routes in order to arrange pickups and 
deliveries grouping jobs and significantly 
reducing delivery costs. 

BRANDED APP - Smartphone application for 
Android and iOS devices that manages orders, 
scheduling, payment, modification, and support 
request functions.

DATA DASHBOARDS - A stream of useful 
real-time information with granular control, a 
tailormade structure with an alerting system and 
the possibility of integration with other sources.

MAMMT VS FOOD DELIVERYTECHNOLOGICAL ASSETS

REVENUES GROWTH - Sep-21/May-23

>40K 

downloads
>60K 

meals sold

+23%  
traction/m

B2C & B2B 
Offer

Business 
13,9 %

Premoney → 6M €
Raise → 2M €
Postmoney → 8M € 

Postmoney 
Captable

Investors

CEO & Team*

Djungle 
Studio

*Le quote del team 
non sono diluibili
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REVENUES PROJECTION - Y1-5

www.mammtfood.it

https://www.mammtfood.it/
https://www.mammtfood.it/

